
First 4DX  
cinema in the  
North East



 8 million

visitors every year

Newcastle named
happiest city  
in the UK

Number One City 
to visit 2018

The Rough Guide’s

It’s not just Newcastle’s 
atmosphere and attitude that’s 
famous around the world.

The city has world class culture and 
events, vibrant nightlife, extraordinary 
heritage, fantastic shopping and 
highly-acclaimed architecture. 
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A World Class  
Destination

All of which makes us one of the 
most exciting destinations in the UK 
to visit, and easy to explore on foot. 

That’s why so many tourists from  
all over the world flow through our 
city every day.

220,000 sq ft
of leisure space over

276
parking
spaces

50,000

Students in 
Newcastle

£34 
per head per unit

3 levels
average
spend

1Emotional Logic 2015 2Flash Barometer Survey 2016 
32016 4The Rough Guide 2018 5NE1 2018
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4DX
Providing a revolutionary 
cinematic experience which 
stimulates all five senses, the 4DX 
includes high-tech motion seats 
and special effects including 
wind, fog, lightning, bubbles, 
water, rain and scents, in both 2D 
and 3D formats. 

These effects work in perfect 
synchronicity with the action 
on screen – creating the most 
unmissable and exhilarating 
cinematic experience yet.

We are rethinking our eating 
and drinking spaces completely. 
Hot on the heels of the extensive 
Cineworld 4Dx refurbishment, we 
are fast becoming Newcastle’s 
freshest leisure destination, 
complete with food, drink and 
family fun all under one roof.

We are busy creating a whole new 
environment perfect for brands 
to deliver eating, drinking and 
entertainment with a difference in 
the heart of this vibrant city centre.
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An Irresistible Offering

40%

come to eat

£224 million

food spend per year

Be in the  
movie

16 screen

Cineworld cinema

A new state of the art

First 4DX 
cinema  

in the North East
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Intu Eldon 
Square 
Shopping 
Centre

Premier Inn
Zaap Thai
Turtle Bay

Mr Mulligan’s Space Golf 
The Gym

The Gate car park
276 spaces - 24 hrs 

Residential
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G11
11,381
sq ft

G1
 
 

Service Area

Entrance to

BURGER.
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Ground
Floor

Available units

Unit Sq ft Mezz

G11 6,923 4,458



F3 F4

F7F9

1,969 
sq ft

3,859
sq ft

4,696 
sq ft

2,435 
sq ft

Champagne 
bar
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First
Floor

Available units

Unit Sq ft Mezz

F3 1,969 1,328

F4 3,859

F7 4,696

F9 2,435

Second Floor

Escalators to second floor
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2 min walk

1	 The Gate

2	 Intu Eldon Square Shopping Centre

3	 Northumberland Street

4	 Grey Street

5	 Fenwick Department Store

6	 M & S

7	 John Lewis

8	 Newcastle University

9	 Motel One Hotel

10	 St James’ Park

11	 Science Central

12 	 Grainger Market

13	 Indigo Hotel

14	 St James’ ParklMetro Station

15	 Bigg Market

16	 Monument Metro Station

17	 Newgate Co-op Building & Premier Inn

18	 Sandman Hotel

19	 County Hotel

20	 Haymarket Bus / Metro Station

21	 China Town

22	 Newgate Street Development & Maldron Hotel

23 	 Newcastle Central Station



The Gate

Newgate Street
Newcastle Upon Tyne
NE1 5TG

Katherine Armstead

Senior Asset Manager –  
Regional Retail Portfolio

1 St James’s Market 
London 
SW1Y 4AH
Tel: +44 (0) 207 851 5268
regionalretail.crownestate.co.uk

Richard Padley  
richard.padley@smithyoung.co.uk 
0114 256 8089

Simon Cole  
simon.cole@smithyoung.co.uk 
0114 256 8089

Charles Newman  
charles.newman@smithyoung.co.uk 
0114 256 8089

Simon Bashford  
sbashford@eyco.co.uk 
0131 226 2641

Eric Lindgren  
elindgren@eyco.co.uk 
0131 226 2641

Misrepresentation notice: Smith Young and EYCO LLP, for themselves and for the vendors/lessors of the property whose agents they are, give notice that:- 1) the particulars are set out as a general outline only for the guidance of intending purchasers/

any intending purchaser/ lessee should not rely on them as statements or representations of fact and must satisfy themselves by inspection or otherwise as to the correctness of each of them; 3) no person in the employment of Smith Young and EYCO LLP
has any authority to make or give any representations or warranty whatsoever in relation to this property or the particulars, nor enter into any contract relating to the property on behalf of Smith Young and Eric Young nor any contract on behalf of the 
vendors/lessors; 4) no responsibility can be accepted for any expenses incurred by the intending purchasers/lessees in inspecting properties which have been sold/let or withdrawn; 5) descriptions of the property are subjective and are given in good faith 
as an opinion and not statement of fact; 6)plans and imagery may be digitally enhanced and are published for convenience of identification only; their accuracy cannot be guaranteed and they do not form part of any contract. April 2018
Data collected as part of exit surveys and focus groups in 2015-2016.


